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Abstract

This research presents a literature review on budget efficiency in political campaigns,
particularly in the context of electoral campaigns. The research aims to identify
elements and best practices that can improve political campaign budget efficiency. The
literature reviewed shows that careful planning, technology utilisation, community
engagement and transparency practices play an important role in effective budget
management. Strategic planning enables appropriate resource allocation, while
technology provides cost-effective solutions to reach voters. In addition, collaboration
with various stakeholders and the use of volunteers can significantly reduce
expenditure. Transparency and accountability in budget management are also key
factors that can increase public trust in candidates and political parties. This research
concludes that budget efficiency in political campaigns is not only related to cost
savings, but also an indicator of prudent and ethical management, which ultimately
contributes to the success of the campaign and increases public trust.
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Introduction

Electoral campaigns are an important element in the democratisation process in
various countries, including Indonesia. An electoral campaign is a series of planned and
systematic efforts made by candidates or political parties to gain as much support as
possible from voters in order to win a political contest, such as legislative, presidential,
or regional head elections (Chang, 2023) . This campaign involves various
communication activities carried out through various media, both traditional and digital,
such as public debates, public meetings, television advertisements, social media, and
"door-to-door" activities. The main purpose of an electoral campaign is to convey the
vision, mission, work programme, and character of the candidate or political party to
the voting public (Chen, 2025).

Thus, electoral campaigns play an important role in democracy as they allow
candidates or political parties to explain their platforms to the public, providing voters
with the necessary information to make decisions based on rational and sound
judgement (National Democratic Institute, 2020) . In addition, effective campaigns help
increase people's political participation, encourage the public to be more actively
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involved in the electoral process and increase political awareness. The effectiveness of
electoral campaigns can also affect the legitimacy of election results; transparent and
accountable campaigns can increase public trust in the electoral process and the results
obtained (Ndiaye, 2024) . Electoral campaigns are therefore not only a means to victory,
but also an important mechanism for strengthening the foundations of a healthy and
representative democracy. However, implementing electoral campaigns has its
challenges.

One of the main challenges in electoral campaigns is the management of
available resources, including financial, human and time. Campaigns require significant
costs for activities such as media advertising, organising events, and producing
promotional materials. In addition, managing a campaign team consisting of
professionals, volunteers and political consultants is also not easy. They must be well
coordinated to ensure campaign messages are delivered consistently and effectively. In
addition, the limited campaign time requires careful strategy setting so that all activities
can be carried out efficiently and on target in winning voters' votes (Green, 2019).

Another challenge comes from social dynamics and technological developments.
In the digital era, campaigns must be adaptive to changes in voter behaviour that are
increasingly likely to get information through the internet and social media. This creates
challenges in the form of the need to master digital marketing and cybersecurity
techniques to protect campaign data and avoid the spread of false information or
hoaxes that can damage the credibility of candidates or parties (Suzuki, 2023) . In
addition, the diverse demographic segmentation of voters also requires campaigns to
be able to craft messages that are relevant to different groups, taking into account
factors such as age, economic background, and education level. Successfully addressing
these challenges is an important determinant in the effectiveness and success of
electoral campaigns (Mutch, 2016) .

Along with the development of technology and media, the cost of political
campaigns continues to increase significantly. Campaigns are no longer just face-to-face
meetings, but also involve television advertising, social media, video content
production, and billboard installation in various strategic locations. This cost overrun
often raises concerns about the effectiveness of campaign budget management (Green,
2019).

The efficient use of budgets in electoral campaigns also affects the transparency
and accountability of political parties and candidates. The public is now increasingly
critical of the source of funds and how they are used. Frequently revealed cases of
corruption and misappropriation of campaign funds indicate an urgent need to ensure
that any funds allocated are managed properly (Igbal, 2025) .

Campaign budget efficiency also has a direct impact on election outcomes.
Efficient use of the budget can increase a candidate's chances of being elected through
a planned and controlled campaign. Conversely, inefficient use of the budget can reduce
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the competitiveness of candidates before voters, especially in the context of
competitive elections (Mendes, 2026) .

Much research has been conducted on strategies for efficient use of campaign
budgets. The literature covers a range of approaches, from appropriate media selection
methods, risk and budget management, and campaign effectiveness evaluation. It is
important that this literature review is adapted to the local context in order to draw
valuable lessons from existing case studies and guidelines.

Research Methods

The study in this research uses the literature method. The literature research
method, or often referred to as literature review, is an approach used to collect, review,
and analyse various sources of information relevant to the research topic under study.
This method involves collecting data from books, journal articles, research reports, and
other written materials either sourced from libraries or online sources (Fink, 2019) ;
(Alvesson & Sandberg, 2013) . The main purpose of this method is to understand the
existing theoretical landscape and empirical context, identify gaps in existing
knowledge, and develop a theoretical framework that will inform further research. This
process is also important to ensure that the research conducted has a strong basis and
is relevant to previous findings, so that it can make a meaningful contribution to the
field of study in question (Knopf, 2006) .

Results and Discussion
Budget Utilisation Efficiency Model

Budget efficiency is a crucial aspect of organisational management, both in the
public and private sectors. Efficient budget use means making optimal use of financial
resources to achieve organisational goals by minimising waste and unnecessary
expenditure. Budget efficiency models offer a systematic approach to planning,
managing and evaluating the use of funds in an effort to achieve maximum results at
minimum cost (International Foundation for Electoral Systems, 2019).

The conceptual framework for modelling budget efficiency involves several key
components: planning, budgeting, execution, monitoring and evaluation. Each of these
stages is interrelated and requires special attention for the entire budget process to
work properly. Planning involves setting clear goals and priorities, while budgeting
involves preparing a realistic budget based on accurate estimates. Implementation is
the stage where the prepared budget is applied, while monitoring and evaluation aims
to ensure that the use of the budget is in accordance with the plan and achieves the
desired results and identifies areas for future improvement (Johnson, 2018) .

The first stage in the budget efficiency model is planning and budgeting. Good
planning requires adequate analysis of the organisation's needs, setting specific,
measurable, achievable, relevant and time-bound (SMART) objectives. Budgeting is
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then done based on this planning, using methods such as zero-based budgeting or
performance-based budgeting to ensure proper resource allocation. The budget should
reflect the priorities of the organisation and outline the funds allocated to each activity
or project in detail (Center for Responsive Politics, 2023) .

Effective budget execution requires a strong internal control system and sound
financial management. Organisations need to ensure that every expenditure is in line
with the budget plan and supported by valid evidence. This process involves monitoring
and control routines to prevent irregularities and ensure that funds are used in
accordance with their original purpose. The use of information technology and
adequate accounting systems can help improve transparency and accuracy in budget
management (Smith, 2017).

Monitoring and evaluation is a crucial stage in the budget efficiency model.
Monitoring is done on an ongoing basis to ensure that budget execution is on track. This
involves periodic review of financial and performance reports. Evaluation is carried out
to assess whether the results achieved are in line with the set objectives and to identify
factors affecting performance achievement. The results of this evaluation are then used
to make revisions or improvements in the planning and budgeting process in the next
period (Transparency International, 2023) .

As such, the budget use efficiency model offers a comprehensive approach to
managing funds optimally. By following the steps of planning, budgeting, execution,
monitoring, and evaluation, organisations can ensure that financial resources are used
effectively to achieve desired goals. Efficient use of budgets not only strengthens an
organisation's financial position but also increases accountability and transparency,
ultimately contributing to long-term success. Implementation of this model requires
commitment from all levels of the organisation and support from adequate control
systems and integrated information technology.

Efficiency of Budget Use in Political Campaigns

The efficient use of budget in political campaigns is an important aspect that
must be considered by every candidate or political party. In this modern era, the cost of
running a campaign can be very expensive, ranging from advertising costs, props, travel,
to organising events (Stratmann, 2013) . Therefore, it is important for political actors to
ensure that every dollar spent delivers optimal results. Budget efficiency not only helps
in reducing wastage, but also creates a positive image in the eyes of the public who can
appreciate the openness and financial responsibility of the candidate or party.

The first step in improving the efficiency of budget utilisation is to undertake
detailed and strategic planning. In-depth analysis of campaign needs and clear
prioritisation are essential. For example, defining the right target audience and selecting
the most effective communication channels can maximise the impact of campaign
messages at a lower cost. In addition, the use of data analytics to understand voter
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preferences can help design more targeted campaigns, avoiding unnecessary spending
(National Democratic Institute, 2020) .

Technological innovation can also contribute greatly to campaign budget
efficiency. The use of social media as a campaign platform has been proven to be more
cost-effective than television or print advertising. In addition to increasing reach, digital
marketing strategies allow campaigns to be run at a lower cost and can be measured
for effectiveness in real-time. In addition, technology also facilitates the process of
online fundraising, which can broaden the base of supporters without requiring large
costs for fundraising events (Green, 2019) .

Collaboration with various stakeholders is also a strategy that can improve
budget efficiency. Working with community organisations, volunteers, and the private
sector will not only reduce campaign costs, but also increase credibility and support
networks. The use of volunteers, for example, can reduce staff costs and increase
community engagement, which can have a positive impact on campaign outcomes
(Mutch, 2016) .

In evaluating campaign results, budget transparency is also an important aspect
of efficient use of funds. The preparation of clear financial reports and honest audits can
help parties or candidates to demonstrate accountability. This not only protects against
potential public misunderstanding, but also increases public trust in responsible
leadership. A positive image as a transparent and responsible entity can have a long-
term impact on political success (Centre for Responsive Politics, 2023) .

Ultimately, budget efficiency in political campaigns is not just about saving
money. It is also about how to utilise existing resources for maximum results, form
strategies that hit the mark, and maintain public trust. The effort to continuously
innovate and adapt to changing technology and social dynamics is key to achieving the
desired efficiency, as well as to achieving sustainable and dignified political victories.

As such, the efficient use of budget in political campaigns is a crucial element that
has a major impact on the success and sustainability of political activities. Through
strategic planning, the use of technology, collaboration with various stakeholders, and
the implementation of budget transparency, campaigns can be implemented effectively
by minimising waste of resources. In addition, this efficiency also serves to build a
positive image and increase public trust in political candidates or parties. Thus, budget
efficiency is not just about savings, but also about wise management of resources to
achieve maximum results and responsible political success.

Conclusion

The efficient use of budgets in political campaigns is very important given that
available campaign funds are usually limited. From the literature reviewed, it is known
that effective budget management requires careful planning and strategy. Campaigns
that focus on optimal utilisation of financial resources tend to have a greater chance of
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achieving targets without waste. The use of data and technology is also an important
component in ensuring budget efficiency. Technology allows campaigners to reach
voters at a lower cost through social media and other digital tools.

In addition, collaboration and partnerships with various stakeholders play a key
role in improving budget efficiency. By engaging with community organisations,
volunteers and local parties, campaigns can double their efforts at a lower cost than if
they only used internal resources. For example, the use of volunteers for field tasks or
coordination of public events can reduce spending that would otherwise be allocated
to hiring professionals. This is confirmed by the literature showing the success of
campaigns using community-based approaches.

Finally, transparency and accountability in campaign budget management is a
very important aspect in fostering public trust. The literature shows that candidates and
political parties that practice open and accountable budget management are more likely
to gain public support. Voters are more likely to support candidates who they believe
will manage public resources well if elected. Thus, budget efficiency is not only about
how campaign funds are spent, but also about creating a positive image and credibility
in the eyes of voters.
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